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DIETER RAMS: LESS BUT BETTER
Dwell

... Built Rams Tough. Dieter Rams
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S AL LifeEdited, we frequently use the expression “less, but better” To us,
Heirloorr it means that living an edited life is more about refinement than
Sk elimination. Have what you need, but love what you have. And as clever
. 2o as we think we are, we weren't so clever as to coin ‘less, but better-

that distinction goes to Dieter Rams. Even if you dont know Rams by
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name, you know his work. The German industrial designer has become
ﬁ harel< 4 synonymous with economical and elegant design.
)< 2
Fllke 22

rs he
designed some of the most elegant and recognizable products ever
produced.

Rams made his name at Braun, where over the course of 40 ye
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More than mere industrial designer, Rams was a philosopher. Rams
distiled the ethos behind his designs in his “Ten Principles of Good
Cesign” (see below), a demanding set of criterion that a design must
meet before going into production.

n the above video produced by Dwell, we get a glimpse into Rams’
exacting soul. In the interview, he claims that in his heyday at Braun, he
could count the number of companies that took design seriously an two
hands. Mowadays, he says its down to one finger (you might be able to
guess which Cupertino-based company that is). Rams apparently wants
better design everywhere. From products to cities, he thinks the world is
simply “too chaotic”

t would seem if most designs-product or otherwise-were subjected
Ramsian levels of scrutiny and exactitude, most things would never be
produced (not a bad thing necessarily). Somehow, we think this world
might be a lot less cluttered and make a whole lot more sense. We can
dream, can't we?

Rams’ Ten Principles of “Good Design™

1. Good Design Is Innovative: The possibilities for innovation are not, by
any means, exhausted. Technological development is always offering
new opportunities for innovative design. But innovative design always
develops in tandem with innovative technology, and can never be an
end in itself.

2. Good Design Makes a Product Useful: A product is bought to be

sed. It has to satisfy certain criteria, not only functional but also
psychological and aesthetic. Good design emphasizes the usefulness
of a product while disregarding anything that could possibly detract
from it.

3. Good Design Is Aestheticc The aesthetic guality of a product is

integral to its usefulness because products are used every day and

have an effect on people and their well-being. Cnly well-executed
objects can be beautiful.

Good Design Makes A Product Understandable: It clarifies the

product’s structure. Better still, it can make the product clearly

express its function by making use of the users intuition. At best, it
is self-explanatory.

5. Good Design Is Unobtrusive: Products fulfilling a purpose are like
tools. They are neither decorative objects nor works of art. Their
design should therefore be both neutral and restrained, to leave
room for the user's self-expression.

6. Good Design Is Honest: It does not make a product more innovative,
powerful or wvaluable than it really is. It does not attempt to
manipulate the consumer with promises that cannot be kept

7. Good Design Is Long-lasting: It avoids being fashionable and
therefore never appears antiquated. Unlike fashionable design, it
lasts many years — even in today's throwaway society.

8. Good Design Is Thorough Down to the Last Detail: Nothing must be
arbitrary or left to chance. Care and accuracy in the design process
show respect towards the consumer.

9. Good Design Is Environmentally Friendly: Design makes an important
cantribution to the preservation of the erwvironment. It conserves
resources and minimises physical and visual pollution throughout the
lifecycle of the product.

10. Good Design Is as Little Design as Possible: Less, but better -
because it concentrates on the essential aspects, and the products
are not burdened with non-essentials. Back to purity, back to
simplicity.
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